BRANDING The Pepperoni Roll Trail

scope of work

Over the years, Digalyst has built branding packages that give businesses, organizations, and community
projects an identity they can be proud of. Every brand begins with listening to the client’s story and goals, then
grows into a system that is both creative and practical. The result is branding that looks good, works across
platforms, and stands the test of time.

Logo Design: Created unique, memorable logos tailored to each client’s vision

Brand Guides: Wrote comprehensive brand guides, including color palettes, typography, patterns,
and usage rules to ensure consistency

Voice & Messaging: Defined brand voice and tone, aligning written content with the visual identity
Marketing Collateral: Applied brand systems across print, digital, and social media assets

Comprehensive Delivery: Ensured every brand package could be used confidently by clients for both
immediate needs and long-term growth
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‘WE WORK WITH OTHERS.
‘WE DO NOT DO THINGS TO OTHERS.

PRESENCE

‘WE ARE FIRST-MOVERS AND RISK-TAKERS.
‘WE SEE OPPORTUNITIES AND MOVE QUICKLY.

We are best suited for taking ris

OUR GOAL IS
PERMANENT
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L We are advocates of strategies
that have the greatest possibility
FiE8 TIC AT 0N of ensuring self-sufficiency and
o= sustainability. For this reaso
WE BRING NEGLECTED, UNDERUTILIZED AND ¥ e
DEPRESSED ASSETS BACK TO LIFE. we have a bias toward for-profit
sets include, among other things ventures.
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OUR
STEWARDSHIP

y Stewardship is our shilosopny of work. We determine

0 0ur partners. From marketing and account g to project
management and construction services, we are a team of
taented individuals who beieve and operate in a culture of

collaboration with ful transoarency to achieve success.

Wi turn,treat our partaers and companies as extensions
of our culture and expect the sama level of commitment in
their enuironment, Wa are intentionally disrustive in order
1o cultvate new growth and movement; we see the benefit
of functional chaos. This model has allowed us o pursue
things with the utmast urgency and take risks that athers
may not. We fool an urgancy to empower and cause
movement,
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ur partners to cultivate the values stated in this card i
their context of business and community, a5 we do i1 ours.

'of our different roles, to impr:

"Gur WOl It people, and our business modal for the

A lack of transparency and collaporation is nat tolerated.
We expect big movement from our partners

and baing static status quo, and having a
lack of urgency will e met with
opposition and challenged ntensey.

whether a project s worthwhle by the potential that we
S0 in it We do not look for ways to just be proftable, but
we see ts potential to develop the sconomy, community,
and people in the process of becoming profitable.
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Theretore, our work is only successful o the degree these
resources are deployed to help restore the people, the
world, and create sustainably successful businesses, In this
sense, we are stewards. Every building or business we
festore, every neighborhood we work in, and every
neighbor we love well is a product of our view on
stawardship.







